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Incorporating Ethics

• Every week Students were tasked with finding 
an example of an ethical dilemma in social 
media  

• Filter the dilemma through the 7 principles

• Present the case for class discussion 
(resolution)

• Survey SM Ethical Codes of Conduct 

• Create “custom” SM Ethical Code of Conduct 
into final class project



Exercise Example

http://www.theguardian.com/media/2015/aug/12/kim-kardashian-selfie-morning-sickness-drug-instagram





Student Examples



http://www.huffingtonpost.com/2013/09/19/offensive-bottle-cap_n_3955846.html

http://www.huffingtonpost.com/2013/09/19/offensive-bottle-cap_n_3955846.html




Dave and 
Busters 

Ethical Issues 
 Respect
 Trust 
 Accountabi

lity 



USE OF “PUBLIC” PHOTO

 Mother posted picture of  daughters (ages 9 and 7) to her public 

Instagram account

 BuzzFeed used photo in article “21 Questions You’re Afraid to 

Ask Your Friends with Kids” without mothers knowledge or consent

 Article provided access to mother and children's names, location, 

and place often frequent







• "It was never my conscious intention, but I deluded a lot of people... Call it deception, 
manipulation, lying, not saying the whole truth... I was both addicted to social approval 
and terrified no one would value me for myself. So I rewrote the captions of these false 
photos with short shots of reality."

• Integrity: Act with honesty in all situations

• Trust: Build trust in all stakeholder relationships (followers)

• Transparency: Maintain open and truthful communications

• Accountability: Accept responsibility for all decisions 



Goals and Outcomes

• Create student sensitivity to potential ethical 

dilemmas

• Explore SM ethical boundaries and 

complexities

• Identify resolutions

• Create Social Media Ethical Codes of Conduct



Code of Conduct Examples

Confidentiality:

• When posting about users and events always 

maintain privacy and confidentiality.

• Ask for customer’s permission to use their 

names prior to posting their pictures on the 

page.



Code of Conduct Examples

• Crisis Management: 
– In cases of unexpected social media issues, including poor 

customer reactions, timing issues, or any other sensitive breaches 
in social media:

– Be sure to follow the structured plan:
• Do not ignore customers

• Do not attack or blame customers on the social media site

• For any backlash on posts, please seek out manager immediately.
– Managers:

» Determine if post needs to be deleted

» Issue, if necessary, an apology statement

• Be sincere

• Straight to the point

• Leave contact information

• Be available via social media, phone, and email after incident occurs 




